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Good afiemnoon Senator LeBeau, Representative Berger, and Members of the Committee:

My name is Ned Hammond and I am the Economic Development Coordinator for the City of
New London. I am here today to testify in support of Raised House Bill No. 6317, an Act
Appropriating Funds for the Connecticut Cruise Ship Task Force.

“A store full of people with merchandise m their hands.”
“My jewelers did phenomenal.”

“Can we have one ship per week?”

“Our volunteers love to talk about local history.”

These are just a few comments of some of the small business owners and museum directors in
downtown New London when I asked them how the cruise ship visits impacted their respective
businesses. They speak of these visits with genuine excitement, noting that there is a different
energy on cruise days. They will tell you how great it is to have a “boatload” of customers in
their store, but also how great it is for the local artisans whose handiwork are some of the more
popular items sold from their stores.

And this is an important point. A single retailer in downtown New London may be selling the art
and craftworks of several local Connecticut artists. Almost any locally-made item sells, from sea
glass jewelry made with Jocally-found sea glass by an artist from Groton to paintings and '
drawings of New London-area lighthouses from artists across southeastern Connecticut.

Not only are the livelihoods of many small businesses and local artisans supported by the cruise
ship visits, but merchandise handmade in Connecticut is being sold to people from across the
United States and many foreign countries, as well. Thus providing another means of promoting
Connecticut to the national and international community.

Included as an attachment to this testimony is the Executive Summary of a report entitled Impact
of Cruise Ship Passengers on Local Merchants in New London, CT. This report was done by
Mitchell College students in the fall of 2007. It is summed up by stating, “Overall, the findings
suggest that respondents would encourage regular and more frequent visits to New London,
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Ship Passengers Ot Iocal Merchants

Impact of Cruise
in New London, CT

Laura Blake, Assistant Professor
Elizabeth English, Intern

Data compiled by the stadents of BU310A; Fall, 2007
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Mitchell College
437 Pequot Ave.
New London, CT 06322
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Witfcheli College, Department of Professional Studies

o  64.3 percent responded positively in terms of increases in browsing only
o 793 percent responded positively in terms of increases in sales reventes;
o B84.0percent responded positively in terms of increases in awareness of their

husiness

Merchants cited emall souvenirs, unigue keepsekes, jewelry, local artists’ work, post cards
and “New London spoons™ as iems Tost sought by CSPs, Increases in food and beverages

were naturally reported by restaurants/bars.

We asked merchants to consider addidional support efforts from the city on several
dimensions, and requested they rank what they considered to be “very fmportant” to thern for
Future visits, “Improving aesthetics; clean streets and sidewalks, fower boxes, landscaping
and lighting” was rated as “very important™ by 66.7 percent of survey respondents, followed
by “Improve Information Center® and “Schedule Bvents” simulraneously on arrival dates to

bring more activity to the atea overall (53.8 percent and 51.9 percent, respectively).

Overall, the findings suggest that respondents would epcourage regular and more frequent
visits to New [London, believing them to be beneficial to the economic growth and vitality of
the downtown district, Further evaluation is most likely required to examine the issues of
economic development and planning, positioning and marketing the city to the tourism
market segment, Tequirements for infrastructure investment and identifying sources for
funding,



